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Will China ever learn to love chocolate?
HENEE , 2B FI5E G ?

Local chocolatiers are raising the bar
KEORADEANEERSKE
The Economist - 2026-08-20
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Before you read i@z

Can a product have low sales today but still offer a business opportunity? Give one possible
reason.
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Text iz

ro1] CHINA HAS more coffee-shop brands and more KFC branches than anywhere else on
Earth. But chocolate has never hit the spot, with the average Chinese eating just 100g a year—
a mere hundredth of what a French person guzzles.”’'%?°" A few mass-market foreign brands
—Mars, Ferrero, Nestlé and Hershey—account for four-fifths of Chinese consumption."**'%* Of

5 all the chocolate eaten worldwide, only 2% caresses Chinese tastebuds."”

20

25

UAEEFRFERGENITRN , BEHEIMRITR,

ro2; This may now be changing, thanks to a handful of Chinese chocolatiers springing up
around the country."”® Most are artisanal shops, but some are investing in supply chains and
building big businesses.””’'?® Take Choc Revive. Based in Shanghai, the firm was founded in
2023 by Xie Liang, a fresh-produce trader.“”” He cannot open shops quickly enough.“”* From
80 outlets now he hopes to have 300 by the end of the year."”” Mr Xie says that his company
had 160m yuan ($23.7m) in sales last year and hopes to quadruple that, or more, this year.""

rro31 Choc Revive is trying to take chocolate local. It sources its own beans from Africa, but has
set up an R&D unit in China and does its own roasting and grinding.”"'"'? Its big investments
are intended to produce economies of scale, but the know-how it is accruing may spread and
give rise to competitors.’'?V"4V1°V1¢k04 Another local chocolate company, Nibbo, has been win-
ning international awards for its creamy sweets. Saturnbird, which started as a coffee grower
in south-west China, is now planting its own cacao trees there.

ro41 Mr Xie’s concoction is 58 yuan for a 100g chunk—equivalent to a cheap meal for two.""’
It is an awkward time to be selling premium products to belt-tightening consumers."'"'9¢0>
Churning out the cheapest possible goods to undercut rivals is the usual formula."**V*' Milk-
tea brands are a case in point.'*

ros) Why are people paying out for chocolate? Mr Xie says that making chocolate with Chinese
flavours such as longan, which is like a large lychee, seems to go down well."***°® A simpler
explanation is that, at longlast, Chinese people are learning to love the most delectable flavour
in creation."”*
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New words and expressions 4iaf5gi5

BEXHIIAFHD ; « R EEHIIRIA,

vo1-po1 hit the spot*
/hit 8a spot/ phr. IEE AR ; TEEIFFA
AYRREHRERTFE  AEMEBERALEBA, never
hit the spot #$E T E8IHIHKR N , [FX may be chang-
ing FRIRHABDX A FIMT,
The snack really hit the spot after the long walk.
KELITRE  OHRDIZERINGE,

vo2-pPo1 guzzle

[gazal/ v. (FFIER ) KOMZKE ; KEHZ%E
BEBREBRRY , AT KWEZEANIGEIHE
2R, NEEEIMEMBEFIENMANMREIRIIRE,

vo3-pPo1 mass-market

/maes'mekit/ adj. EEANRTIZE

f&1H brands , ¥ ZHEEEHEHEE , 5F/ENX arti-
sanal shops, premium products fZaE ¥t EE,

vo4-po1 account for*
/o'’kaunt fo:/ phr. v. &5 ( —EELA)
XERRAE , AE2“BRERE", i A accounts for
80% of BAY , B ARHH,

Online orders account for half of our sales.

% BT8R SBAHETN—F,
V05-PO1 caress
/ka'res/ v. 2% ; .. BREMaR
EEMSKREMZEHIIANL  BSIEERE is eaten B
Bt ; HAFIEERERLSL,

vo6-pP02 a handful of*

/ 'heendful av/ phr. L £ ; — /it

FEE—EMNE, IBERAHRELRS , FEHRIEE
.

vo7-P02 artisanal

[a:tizanal/ adj. FLHIERY ; TEXH
WRIEFMEZERN , FENFTERR. EERIR
E—TEEE,

vog- P02 supply chain

/sa'plar tfem/ n. {5 5E
ARE=FRAXRMWEIe]E, S,
XA,

vog-pP0o2 outlet

[avtlet/ n. [']JE ; HEMS
XBEEEWS , NERIFEEESLKO. 80 2HAIH
=, 300 28 #r,

MESEEERTT

vio-po2 quadruple*
[kwodrupal/ v. TRUE ; (EEEMOE
quadruple that #9 that #8 X FHER, BENEE
=% , NEEIFALIENOMNE,
The number of visitors quadrupled in five years.
WEREELFALM T RRIUE,
V11-P03 source
[so:s/ v. K ; SHMARKIR
sources its own beans ®R'nBCLHFIFIE XM, ER
FTRRERMEERELE,

vi2-po3 grind
/graind/ v. #EE
5 roasting #3 AEEIAT ; grind HEEXFEES
1897 ground,

vi3-P03 economies of scale”

/ikonamiz av 'skerl/ n. phr. #EZ5F
PAFEERLHABUIIE , ANMBYVSMERBALAE
A ; ANEF IR AKIL R,

vi4-p03 know-how

/navhav/ n. SEFRFAKIR ; 1RE5

B EHIESEMEARNALR , XPEERMIMEER
B, NEEURR MR “Z0E”,

V15-P03 accrue

['kru:/v. TR ; FAREN

the know-how it is accruing {52 SIEER BZHEZ R,
HJE may spread 2EJgeER , HIESLMEELE I

3£
Pl
/Mo

vi6-P03 give rise to*

/g1v raiz to/ phr. 5| ; SN

BENRT BEMZEREHIELX ; to ANE , BER
i,

V17-P04 concoction

/ken'kokfan/ n. {A%IF ; EEHIEIZRA
XEERTMKMMIEITETIMRRE , ARAEADAE
=,

vig8-P04 premium

[pri:miam/ adj. HimlY ; MRS
S5EBETEASMMELY LMK , FRRMEX—
Aia X,

vi9-pPo4 belt-tightening

[belttartonin/ adj. E45H=H

HR“gNENET"5|H AL TEH, ; 7 consumers FIFESIE
Ihig,
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v20-Po4 churn out v23-pPos go down well*
/tf3:m aut/ phr. v. XKE&E7= ; RIFHE M /gau daun wel/ phr. ZRIIKID ; WA ES
BIANESERE , BNEIROBMEITE | 5 artisanal e[ IRINEEIEZRND, E4AX , ERIBEGR R
WIEREMAAIERE, ErZ N ERNFEEAE,

The new opening hours went down well with cus-
v21-Po4 undercut

tomers.

/andokat/ v. SMEFHEL Mg & e
HABEENESS , N EREN T, ., O oKD ZL A B3
HERFEES AR AEE, v24-pos delectable
/drlektobal/ adj. ZHED ; S AL
HREERE—MABLENNEERN , RETEN
RIREIREHES,

v22-P04 a case in point*

/3 kets m point/ n. phr. 14 %#91)F ; BRIE
RAFROZHARHOM S , DREMBHEBERNZS , &~
ERI55E 1 B 2 ISR,

Notes on the text g3+ E

1 F—EBN=A9E, FERE—E [PO1]
F-EBELZBUAYERE. REGTMLKME, 100g EERPEA—FHNEYE ; EEANESZ
—BELEATERE, IMNARIIEREAED 2, WREDLRNDEERDE ; &EH2% , 780k
EKER, = MBNTAEREHRE/)\MERNHS , AR,
hit the spot 5 caresses Chinese tastebuds &S AR EE &R, FELEEMNACERERR
HE , MEEMIIHRFAERMARMMNERIES, caress WEIEMNRITR ; BERSHTNRSF
FREBRIRIESES , NIFXEMIES,

A bowl of hot soup really hits the spot on a cold evening.

LR , —WiRZKERINE,

2 MHHITEZIREKE R : ahiaREIEERS [P02]
This may now be changing @7 , ERREBARAEM., Take Choc Revive. @1LiEE“UIXRAE A
B, RREBWETE, FERA—TRKEMEIEBELRETEN , E—RABTFERRBITIHELN
paicy

He cannot open shops quickly enough FiF“thREHAE” , MEUVHERESHEAT , BHY KEE, 80
outlets 2IMEAIELE ; hopes to have 300 #1 hopes to quadruple MEBRALEMIIB IR, BFE1.61Z
TUHERIEA Mr Xie says 5|di , REEFRMBIEIE  MENIREKIE,

quadruple that FEFEFHEMTANRE : 1.6127Tx4 = 6.427T ; IRZENXBIRTENRE , AE2X
XEZMIANSFI L,

3 MEEFATLXFIREHERERWF? [PO3]
take chocolate local FAREE AR IHFIBREMAART B, EXBHEIFI]SAIEMNRYE , k&%
FEFEARHA. MESHE , HEREREZEFZOK, GH89 but iL“FERIBINRIEF“Kit Hl{F &
J7 RIS R,

REAMTFEALF AL Z economies of scale, RE—&IREFEEMAL0077T , £F=1077RIFUX — TR
PH107T , £FF20 RS S PESTT ; XN ELIBIE RIZBEEMRAEDPE , ARREH. ALFHENER
P2108

2o

but BEENSIAS—M@ : A B ER know-how "] EEEIE |, BEENFIAH AT, FIFAIKEB RN ,
BHa%=SmE , AMHFAFE. may spread # give rise to HEAJEENES , RRELZLEWMS L
EHENSRIT,
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4 S8TTE—MEERIR : LLREHBNEFINR 2 [P04]
BI00ZENERMAN—HERRHAY , BIEMBEFTSRER., EXEBLLERAEHTHRA—NE
%, QX RARREFPHWEEMBL AR, XBHIEBHESR , MERES premium 5 belt-tightening
RORIHE  EBRETEAXE  BRNIFELEREMSE,
Churning out ... is the usual formula 7 , K&~ EE R mIX—BHSE(FEIE, to undercut rivals
ZRABMEFHIB Y ; Milk-tea brands are a case in point FSEfIRER, FERLIERTITRE NS
ML S AEHMIBZFHREXTERAR,
The town needs better public transport; the crowded morning buses are a case in point.
XEHEFENEQAHARE | FHLARMAHFME — N FIE,

5 SAREEENERE , BRFEENK [PO5]
Why are people paying out for chocolate? £SO EiFRY : BAXRTEAZ , ATAMN
A ? PIEENEZRFEMNKUFZIRE, seems to go down well BE{REBHIBT Rt , Hik“Z 3K

Ria—AEEXNTHHTHERMPALE N ANELTESLRANER, “REPHKE RNZRIIHARE

B, NEZRENREXTRE, MATOKNER, FROORFBBENR—MEERENTE , &
BEEMOACERER,

Special difficulties S

1 MOfE, BKOESSEE - =AFRERE [PO1/P02]
quadruple a figure SEEETRFERAIMUE , BIEK300% ; increase by four times fEFHEEAH
BE5IRENX , EIHER]EEA rise to four times last year’s level, account for 80% N 2H&i , ~
IR,

RRFBOKRITANIEE300R , SHEMALELMIUEAZE—MEWR. EMERFIRTFEL , hREERE
BRIEMHEN. A EsEREEIHEE,

2 go down well R"&EF go well WFFr A% [PO5]
A suggestion went down well RREBINHEITRIRAES , E=E/RNMN ; The meeting went well &

TAEWERIAR, AXHITREMARZRIKAITE DRGHEEEINR , ATA go down well RE
IR

PL13

Z{\ith , He cannot open shops quickly enough BEMNRRERBRHE , AFEEHIEXHE, AiRM
SBERESRAFKARESZ , FiFdikn : #EEHNAEREX. 2E , £2KRKEMR?

Background &#s5#

1 ERAAFIUENREHARN [PO3 / PO5]
ARAENALNEZE  BMAMMAEASINTIEESN , 2l HinBHONXIK , MRERSIHRAMMIE,
ENAYERTEA ; —REW T AR ORN , AERHFEZEI7 S _ BT i,

Et , b3k ReE N B 2 SR EARE L, BIEEREIZROMK , Saturnbird MFFE ] T4 , FEED
SXITwigEX , MEETHNBHABMVE, FAEAER — MrIZBRXLES,
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Key structures xgqi
ko1-po1 with E84M : EXAZNA—RBFER

But chocolate has never hit the spot, with the average Chinese eating just 100g a year—a mere
hundredth of what a French person guzzles.
ENEN—BESEEEREREERENOR : PEATHISERIZI005E , XN A—BEEANHEERN
BHZ—,
F A& chocolate has never hit the spot, with [5#% the average Chinese (i3§F1i& ) 5 eating (I
') |, #FRIEAALYEZERIR. Chinese EXER—MEBRARMUEMFEA , B1F the average ,
ARIES B,
I3 S/EH9 a mere hundredth of what a French person guzzles [0k f##100gE 3 /)\, what 3|
BiAENE , BIME of WEIE , BEEREEARZENE” ; what EMNAIFRXZE guzzles HIEE,

Sales remained low, with the average customer buying only one item.

HEMDNARS  BEEYIAL—H4ER.

Ko2-P02 Basedin...: BiEFER/AT
Based in Shanghai, the firm was founded in 2023 by Xie Liang, a fresh-produce trader.
ERNBEEMUTF LB, HEHFASEXie LiangF2023F 817,
F a2 the firm was founded ... ; Based in Shanghai #h 78 iBE /2 EIRIFFEHE , ZFF The firm is based
in Shanghai, A7 1E5E1EAZEFTIENSEAFEIE the firm WL,
by Xie Liang #§€l7#»# , a fresh-produce trader @} thiVE%ER , BNBERA—NRIEAEEBENBRER —1
Ao REIEDEE LB HBIZEIXMURAZHENIAS L,

Based near the port, the company was founded by a former engineer.

ERABIREEONNE , B—RF1 TI2IHEID.

K03-P02 cannot ... enough : EE L HERB
He cannot open shops quickly enough.
b FF SRR E S IR TR,
cannot 5 enough & , BERERT R, XEMNERE quickly : FIEMEEEAEHREY KE
B MAEEER, HIFNMAERBARE  MICEERRMEES  EFRMITEFE, XEES
enough {&1HEIARMR MEESE , 80 quickly enough, can’t thank you enough & &5k 75 I Rk B
i, AONEIASEFREREEAR TS, MESESEFEREL , BERAANTEMAEE,
The team cannot hire experienced staff quickly enough to meet demand.
FIABEELBRATHNEE , SHEALFKIGK,

Ko4-P03 HEEEXZA A : the know-how it is accruing
Its big investments are intended to produce economies of scale, but the know-how it is accruing
may spread and give rise to competitors.
RERABSHELMMRETT , A, ABIEARENTANRTET BMHE | BEZENF,
BFH but EEMED . RABSERMNRET | ANRAJ Y A BEERSEE, FSBOMEE
7 the know-how [it is accruing] , A2 it, AESHHEZ T that it is accruing , EEHXZK1ETZE
accruing fFEiE,
it #2258 ; is accruing IR QN FIEERREFNIR, SMZIEIER may spread and give rise to , may [EAY
BRI NE, NEEIEFIEEEE RENEZTMIERE , B ARREMEETASMRERFE,
The experience the team is gaining may spread to other departments and improve their work.
FIPAIEER RHZ I T RE(Z BRI ELAh BT , REBENM IR,

6



Current Affairs Close Reading The Economist

Ko5-Po4 Itisa ... time to ... : FISHEIEM A
It is an awkward time to be selling premium products to belt-tightening consumers.
HEHGEENZBETREESK~Mm , VB 0T,
It is an awkward time 45 HaTIERIEIEM ; to be selling ... IRBBEX M R A EEBE®, XEBT
BAER N NEARRSHEmAVFRTL” , A2 EASEB ARERMERE,
to be selling A## TN RH Y FIEEFRIEEES , premium products EiE , to belt-tightening
consumers EAREEME, £/ to M8 , 75 selling A S — M AER.

It is a difficult time to be opening a luxury shop in a town where families are cutting spending.

EXRRE R HIME |, LR F—RE B mERE SR,
Ko6- P05 ZRIFEESHEANKRRNE

Mr Xie says that making chocolate with Chinese flavours such as longan, which is like a large lychee,
seems to go down well.
WRENR , BIORINMALRSHERK , (UFRZRIE ; ZEREERER—FRKIIZERK,
=IMNER Mr Xie says that ... , KRXMMKVIAE. 7 that GRIREH , £ER making chocolate with
Chinese flavours such as longan X —2Iifi;% , 1§18~ seems to go down well, EEINHEM } &
# . ELLA seems,
which is like a large lychee 2% 78i%BH longan , ANME1FFFAE Chinese flavours , R 1ZBAT5 5 /1%
R, FEXEHRA BRI AIiEE “MIo 5 DX E T Z IR,
She says that adding mint, which has a fresh smell, seems to make the drink more popular.
i, MAFTEBHRETER |, SFIEXFIAE IR,
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Exercises #35E5F

Listening I/] (i&f%)
i WEREESM , IER=18F , AHAEFRMERE R EMEL, WL B R,
02 What do 80, 300 and 160m refer to?

Comprehension I2f#

RIEEXFE |, REAYPRBIAHEE S,
03 What does the figure of 2% describe?

A. The share of food spending devoted to chocolate in China.
B. China’s share of worldwide chocolate consumption.

C. The annual growth rate of Chinese chocolate sales.

04 How can investment benefit Choc Revive and potentially help its competitors?

05 Which statement best preserves the article’s certainty?

A. The firm has already quadrupled this year’s sales.
B. The firm buys all its cocoa beans in China.

C. Mr Xie hopes to raise sales to at least four times last year’s level.
06 Isthe final sentence an objective explanation of why chocolate sales are rising?

Words in use i;C

MEAERRRAESE , RENTE , 8IA—X,

18 FE : account for / quadruple / give rise to / a case in point
07 Online orders now ____ 60% of the shop’s revenue.

08 The membership rose from 50 to 200 last year: it ___.

09 Poor communication can unnecessary disagreements.

10 Small changes can help; the clearer labels are ___.
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Key structures fj&!
FRIFEE , EREESN | SEMNHEMRALITES,

11 Combine using with: “Demand stayed weak. Each customer bought only one box.”

12 Correct: “Based in Shanghai, Xie founded the firm.” The intended meaning is that the firm
is based there.

13 Explain “We cannot thank you enough.” Does it mean we are unable to say thank you?

14 Restore the omitted relative pronoun in “The knowledge the company is gaining may
spread.”

)

mRARTR

=

15 Translate using “It is a difficult time to be ...”: BRIIEZEEREEE , LR K—RS
)i

16 Which is the subject of seems: “She says that adding local flavours, which customers recog-
nise, seems to help”?

Summary writing &

FA60-801AMEM AR, ALEWHIEE , BUR—INAR,

17 Write a 60-80-word summary.

Composition {E3 (£ )

M F90-1101A A —ME S MEARNE RN ERIZTHEATIZNG SR | HA—MEN N — MR,

BIE R,

18 Describe your proposal in 90-110 words.
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Reference translation £#ixyx

P01 AEABHMHERENSEEE , titR CEAEMGEZ, ELhRN—BEREELERE
PEEHRENOR : PEAFEIEFREZ100% , RA—RZFENERENESZ—, BR. #I3,
ERMFNSLRER XTI ERE , SIETHEDLRDREENASZI, SHRIZENITRE
71, RBE2% R T HEANIKRE,

P02 MEELBIPEILENREESHHEN , IMEBEARERFEENRE, EFRSEFIEHNE
W, BthE —LEREHRNE 7 KEE, B Choc Revive Afl, IRAFDHMFT LIS, AEHE
Z @ Xie LiangF2023F 817, b FIERRE SRABIR, thFELEEBRIRISORIIE , EFRATEN
2300z, LR  NEEFHEHN1LZTART (237078%5T) , AESFAYEENNE &
EEZ,

P03 Choc Revive IERHILTIRNEMAR LT, ENENERRBWECHEIRIE , (BEPEIRI TH
RERI] , ABITHRISFIRE, RERZBEFMMRET , AT, AEAERZEMN TR 88 B
= BERENF, Z—KAELIGREIQE Nibbo , REORRBHNHBERERRD, SYETER
F i X FAEHIMERY Saturnbird , 04 th FHIATEBR B FE BT =] 4,

P04 BEEMITRAI100Z—IR , EM58T , MATHNAIZ-—MEENR, HEEENIETH L
ESinTm , HVMAER, EENMERARBETRIUREENESR , MENEIRRNF. PRm
R —MF

P05 AMMAHLBEEERIIEN ? §IKER , ALENMALRRSFERK , (AFHZIRE ; 7R
BEXRG—ABRANER, —MEEHENERER  PEALTARFEERIHE EREPIIKET,

10
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Reference answers &£ 5%8i

ABMBEARBERESELEREFT N ; TREEFEESHER , BIENFREA,

Before you read iZgiEE

01 ZFiBE

Yes. Consumers may be unfamiliar with it, while a new flavour or a different sales channel could
attract interest.

SEWMER] ; 2EFRERLIOK, HNEST ENERERRE, ARIEEZEE"ERIEMYDE
BRI,

Listening Ifr /3

02

80: current outlets; 300: the hoped-for year-end total; 160m yuan: last year’s sales reported by
Mr Xie.

300 RE# , AREBEAUWHIEH ; 160m RARMHERN , AEAEHETT,

Comprehension I2f#

03

B. China’s share of worldwide chocolate consumption.
78R all the chocolate eaten worldwide , f2FEBRHEZE , BARIEKE,

04
It may create economies of scale, while the know-how the firm gains may spread and help new
competitors emerge.

FEXDBRAUMFRESIIRT . AIERRFAEERIEBNERBERESR,

05

C. Mr Xie hopes to raise sales to at least four times last year’s level.
hopes 2E17, #IAMAEERSHMLL. BNTA{ESRMSMEMES,

06

It is a playful expression of enthusiasm for chocolate, rather than a tested explanation of con-
sumer behaviour.

MARBI“BREIHIKE"FIEM M, =TI The author proves chocolate is the best £&J5 The author
ends with a playful claim about its appeal,

Words in use i

07
account for

FiE orders HEE ; WAL EIRZTEIBIE,

08

quadrupled
200250090 ; AT &R,

11
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09
give rise to

can J5SRER | BEETENSE

10
a case in point

X2 REIEAFIRTE— MGG F,
Key structures @)%

11

Demand stayed weak, with each customer buying only one box.
with [5{RE8iB48 =+ 1E each customer , EFIXZHH buying,

12
Based in Shanghai, the firm was founded by Xie.
AERRIA
* Xie founded the firm, which is based in Shanghai.
iEEREIE firm 5 Based ¥ ; NEEIE A SIFFEIREM B0 EFTTEHE,

13

No. It means our gratitude is so great that no amount of thanks seems sufficient.
cannot ... enough BE B BAIIEE , RiXBZIRKEL,

14
The knowledge that the company is gaining may spread.
AEERA

* The knowledge which the company is gaining may spread.
that {F gaining FIE1E ; IMNZEi1B1ER may spread, which 15§37,
15

It is a difficult time to be expanding a premium brand when demand is weak.
to be expanding W IEFEFRIVER) , NEERFA#EN expanded,

16
The subject is the whole activity “adding local flavours”.
which customers recognise 2{&1fi local flavours, XNENR1FEIBBIAMEL I EIE , B seems,

12
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Summary writing {§%&

17

Chocolate consumption in China remains low, but local makers are trying to expand the market.
Choc Revive is opening shops and investing in production, hoping to gain scale and grow sales.
Chinese flavours may also attract consumers. However, premium chocolate faces customers who
are cutting spending, and the firm’s knowledge could help future competitors. Its expansion
targets therefore indicate ambition rather than guaranteed success.

NEES{ERE. ALUEMRRA, HEERFSRY WPHEL LR, RE hopes/may , 7L
HEBWTMEEESESE, 4% will certainly succeed 244 hopes to grow , B] AR E R AVIEIEIREE.,

Composition X

18

I would introduce a less sweet oat biscuit to the local market. Before opening many shops, I
would test two flavours at weekend markets and ask customers which they preferred. Small
packs would let people try the product without spending much. Adding a familiar spice might
help it go down well, but changing the recipe too far could make it ordinary. I would therefore
compare repeat purchases as well as first-day sales. Expansion should follow evidence of lasting
demand. Low sales at the beginning would be a reason to learn, not an automatic reason to give
up.

EVURR~ @, EN R RARTHR—NRBE, TEAMER : 1 Customers will love it 226% I would
compare repeat purchases , £5“Z¥W”— N[ MEMKIE, FICLEREMER , AU EBIRITE I,

13
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